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Event Recap
MLK Day

The Chicago History Museum commemorated the life and legacy of Dr. Martin Luther King Jr. 
on Monday, January 20th. This family-friendly event incorporated spoken word, performance, 
and craft activities that reflected Dr. King’s messages of peace and justice. The day featured 
The MLK Project: Fight for Civil Rights, a performance by Writers Theater. Families and attend-
ees also enjoyed interactive storytelling, musical performances by the Chicago Chamber Choir, a 
re-enactment of the famous “I Have a Dream” speech, and kids’ crafts. 

Media Coverage





Event Recap
Out at CHM: The House that Chicago Built

The Chicago History Museum’s program series exploring LGBT issues kicked off its eleventh 
season with Out at CHM: The House that Chicago Built on January 30. DJ Alan King of Chi-
cago’s legendary DJ crew The Chosen Few discussed house music’s continuous transformation 
with Monica Hairston O’Connell, Executive Director of Columbia College Chicago’s Center for 
Black Music Research, and Micah Salkind, a Brown University historian. Special guests included 
Robert Williams, founder of The Warehouse, and Derrick Carter, American house producer and 
DJ.

The event began with an open bar cocktail reception and live DJ set by King. At 6:30 P.M., 
O’Connell lead the panel discussion on diversity in house music spaces, the progression and 
impact of house music, and the musical community in Chicago. The speakers riveted the crowd 
with their personal memories of house music’s development in Chicago, and participated in a 
lively Q & A session. Another live DJ set by King with dancing attendees finished off the eve-
ning.

Media Coverage





Marketing

Paid advertising for The House that Chicago Built included two half page print ads in the Windy 
City Times, with accompanying online banner ad.  We also printed and distributed 70 posters 
and 3,000 handbills along Direction Tour Marketing’s LGBT route, which includes businesses in 
Boystown, East Lakeview, Edgewater and Andersonville.

Free advertising included listings in ChicagoPride.com, Windy City Times, Metromix, 5 Maga-
zine, and The L Stop.  The Center on Halsted also helped promote the event to their network.  
The event was featured at CHM in the winter calendar and promoted on site via an elevator 
poster, café signage and the interior flat screens.

Flyer

Banner Ad



Event Recap
Out at CHM: Dangerously Explicit

The Chicago History Museum’s program series exploring LGBT continued its eleventh season 
with Dangerously Explicit: Painting the Gay Male Experience on March 27. Moderator David 
Getsy of the School of the Art Institute of Chicago chatted with scholars Jim Vopat and Kate 
Pollasch- Thames about local Chicago artists such as Etienne (Dom Orejudos) and Roger Brown, 
who explored the gay male experience through art from the 1970s to 1990s, often featuring 
explicit imagery.

Dangerously Explicit began with an open bar cocktail reception and live DJ set by DJ Jpeg, fol-
lowed by Getsy, Vopat, and Pollasch-Thames taking the stage for their discussion.

The speakers highlighted Etienne, one of the most widely published and recognizable artists of 
gay male erotic art, and Brown, a “Chicago Imagist” and public mural artist. Pollasch-Thames 
researched and curated an exhibition about Brown’s sexuality in his career, after working as a 
curatorial assistant at the Roger Brown Study Collection. David Getsy is the Goldabelle McComb 
Finn Distinguished Professor and Chair of the Department of Art History, Theory, and Criticism 
at the School of the Art Institute of Chicago. 

Media Coverage





Marketing

Paid advertising for Dangerously Explicit and Lesbianography, the final program in this season’s 
OUT series, included four quarter page print ads in the Windy City Times, with accompanying 
4 weeks of online banner ads.  We also printed and distributed 70 posters and 3,000 handbills 
along Direction Tour Marketing’s LGBT route, which includes businesses in Boystown, East 
Lakeview, Edgewater and Andersonville.  A weekly spot on WCPT’s Out Chicago radio program, 
rounded out the promotion of the event.

Free advertising included listings in ChicagoPride.com, Windy City Times, Metromix, 5 Maga-
zine, The L Stop, TimeOut, The Local Tourist, Visualist, and Art Slant.  The Center on Halsted 
also helped promote these events to their network.  The events were featured at CHM in the 
spring calendar and promoted on site via the interior flat screens.

Thursday
March 27
5:30 reception
6:30 program
$20  |  $15 members 
(includes open bar reception)

Since the 1970s, local artists 

have captured the gay male 

experience on canvas. David 

Getsy of the School of the Art 

Institute of Chicago chats with 

scholars Jim Vopat and Kate 

Pollasch-Thames about the 

work of Etienne, Roger Brown, 

and others.

Thursday May 8 
5:30 reception6:30 program
$20  |  $15 members (includes open bar reception)
Gender borders? Forbidden fantasy? Intersections of race, power, and queer desire? Check, check, check.  Scholars Juana María Rodríguez of UC Berkeley and LaMonda Horton-Stallings of IU Bloomington lead an evening of provocative conversation, performance, and plenty of audience Q&A.

Purchase tickets at 312.642.4600 or visit 
chicagohistory.org/outatchm
The Chicago History Museum gratefully acknowledges the support of the Chicago Park District on behalf of the people of Chicago.

Clark Street at North Avenue  |  312.642.4600  |  chicagohistory.org

DAngEroUslY 

EXplIciT: 
Painting the Gay Male 

            
   Experience

LEsbIanOgrAphY: 
Lesbians and Sex

Out at CHM is supported by gifts from Robert Kohl and Clark Pellett, from Dr. Raymond Crossman, 
and with additional support from Lakeshore Beverages. 

Windy City Times ad (not at scale)

Banner ad

Flyer (front side)



Event Recap
Day of Remembrance and Presidents’ Day

CHM commemorated the Day of Remembrance on Sunday, February 16 and Presidents’ Day 
on Monday, February 17 with public programs, activities, and more. The Day of Remembrance 
program honored the Americans of Japanese ancestry who were incarcerated during World War 
II. Presidents’ Day celebrated the accomplishments and legacies of the nation’s leaders with 
crafts, music, activities, and storytelling. Both programs were free with Museum admission, and 
Museum admission was free for Illinois residents on both days. 

Chicago’s Japanese American community came together for the Day of Remembrance program, 
beginning with a reading of Executive Order 9066, which led to the forced incarceration of 
120,000 Japanese Americans. The program offered visitors the opportunity to reflect on the ef-
fects of racism and wartime hysteria, as well as their own constitutional rights.

Visitors discovered the leaders behind the legends with activities on Presidents’ Day. Abraham 
and Mary Todd Lincoln were on hand to greet families, who also enjoyed kids’ crafts, face paint-
ing, and folk song performances. The Chicago Brass Band’s Vintage Brass Ensemble presented 
The Lincoln Program concert, and the Museum Café featured some favorite presidential dishes 
with Plate of the Union. 

Marketing

We promoted the Presidents’ Day events at the Museum with on site signage included the el-
evator, the flat screens and cafe signs.

FREE WITH MUSEUM ADMISSION. 
MUSEUM ADMISSION IS FREE FOR ILLINOIS RESIDENTS ON THIS DAY.

MONDAY
FEBRUARY 17
10:00 A.M.–3:00 P.M.

Join us as we honor the 
lives and accomplishments 
of America’s presidents. 

PRESIDENTS’ DAY
DISCOVER 
THE LEGENDS 
of the American 
presidency 
through storytelling, 
performances, and 
hands-on activities 
for families.



Event Recap
Maritime Festival

The 12th Annual Chicago Maritime Festival, held February 22, 2014, served almost 3,000 
people with activities at the Chicago History Museum. There were 39 programs or performances 
presented by over 45 individuals and organizations from the Chicago Area, around the country, 
and across the ocean. During the daytime, visitors discovered the city’s diverse maritime heri-
tage with seminars, demonstrations, and workshops. The evening featured musical performanc-
es by acclaimed performers at the Maritime music concert.

Media Coverage





Event Recap
Chicago’s 177th Birthday

The Chicago History Museum hosted a “four-star day of fun” with Chicago-style activities for 
the whole family throughout the day. Visitors connected to our city by participating in the Chi-
cagoan Connect chain art project and discovered the meaning of the Chicago flag’s four stars on 
30-minute tours.

Media Coverage



Marketing

To help promote the City’s Birthday as a free day at the Museum, we employed guerilla market-
ing tactics to distribute 250 flyers and 500 buttons at the City Birthday Celebration at City Hall.

Free admission to the Museum

Free Chicago flags for the first  
177 visitors

Free thirty-minute tours on the 
meaning of the flag’s four stars 
(12:00, 1:00, 2:00, and 3:00)

Create your link in the 
“Chicagoans Connect” chain

Happy 
Birthday 
ChiCago 

tuesday, March 4 is a  
four-star day of fun at the  
Chicago history Museum

Clark Street at North Avenue  |  312.642.4600  |  chicagohistory.org

chicagohistory.org

I
chi
hIstory

Flyer (front side)

Flyer (reverse side)

Button graphic



Event Recap
Premiere of Railroaders: Jack Delano’s Homefront Photography

The Chicago History Museum and Center for Railroad Photography and Art present Railroaders: 
Jack Delano’s Homefront Photography, an exhibition revealing the humanity, heroism, and diver-
sity of the Chicago railroad community whose work was instrumental to the war effort during 
World War II. In 1942, photographer Jack Delano was tasked by the federal government to cap-
ture images of the rail community to rally support for the war effort. The result was three thou-
sand images, many of which highlight Chicago’s primacy to the North American rail network. 
The dignity of everyday work and the stories of individual railroaders and their descendants are 
explored in more than 60 photographs by Delano. The exhibition will be open at the Chicago 
History Museum April 5, 2014 through August 10, 2015.

The opening of Railroaders on April 5 was celebrated with folk music and family activities, and 
NPR’s StoryCorps was on hand to record stories from the railroaders’ descendants. 

Media Coverage









Marketing

Paid Advertising for Railroaders: Jack Delano’s Homefront Photography included the purchase 
of a “brand train” on the CTA Brown Line.  We occupied 20 cars along the Brown Line, each of 
which was entirely canvassed in messaging “Chicago Rail Stories”.  Each car included fourteen 
46.5 x 11” signs, two 30 x 30” Michelangelos on the interior roof of the car, and two 21x22” 
posters at the exit.  

Advertising efforts also focused on monthly niche publications like Railfan and Railroad , North-
Western Lines and Trains, in addition to the quarterly publication, Classic Trains.  The advertis-
ing in these publications assumes an integrated marketing approach that includes print ads, as 
well as web banners and eblast content. 

On site messaging includes a Chicago Rail Stories handout that directs visitors to the many rail-
road artifacts located throughout the Museum, as well as flat screen, elevator and cafe signage.

Clark Street at North Avenue  |  312.642.4600  |  chicagohistory.org

*Railroaders: Jack Delano’s Homefront 
Photography is presented in partnership with 
the Center for Railroad Photography and Art in 
Madison, Wisconsin.

OPENING 
WEEKEND
OPENING DAY
SATURDAY, APRIL 5
10:00 AM–3:00 PM
Free for members or with 
Museum admission

FAMILY TROLLEY 
TOUR— THE CITY 
THAT GOES
SATURDAY, APRIL 5
10:00 AM–12:00 PM
$25 adults, $10 children
Members: $20 adults, $5 children

COMMUTERS’ 
CATHEDRALS: 
PHOTOGRAPHY OF 
UNION STATION
SUNDAY, APRIL 6
1:00–2:30 PM
Free for members or with 
Museum admission

NPR’s StoryCorp will be at the Museum 
during opening weekend to record stories 
from the railroaders’ descendants.

BE THE FIRST TO 
SEE RAILROADERS!

BECOME A MEMBER 
TODAY TO ATTEND AN 
EXCLUSIVE PREVIEW 

ON THURSDAY, 
APRIL 3RD

ChiCago

Climb aboard the first L car, 
conduct the Pioneer, and see 
stunning World War II – era 
images in Railroaders: Jack 
Delano’s Homefront Photography.  
From the Pullman Porters to 
the Union Stock Yard, explore 
Chicago’s rich railroad history at 
the Chicago History Museum.

Clark Street at North Avenue  |  312.642.4600  
chicagohistory.org

Railfan & Railroad Ad Elevator poster/cafe signage



CHICAGO 
RAIL STORIES
From the Union Stock Yard to Union Station, 
explore Chicago’s rich railroad history 
on today’s visit!

L CAR NO.1 
Located in Chicago: Crossroads of America, 2nd Floor
Climb aboard the last remaining car from Chicago’s fi rst 
fl eet of elevated rail cars.

ACROSS THE CONTINENT
Located in Chicago: Crossroads of America 
(City on the Make), 2nd Floor
Learn how Chicago knit an extensive network of 
waterways and railroads to become America’s rail capital.  

THE PIONEER
Located in Chicago: Crossroads of America 
(City on the Make), 2nd Floor
Conduct the secondhand locomotive that launched 
Chicago into a new era of industrialism.

RAILROADERS: JACK DELANO’S 
HOMEFRONT PHOTOGRAPHY
Located in the Green-Field Gallery, 2nd Floor
Meet the men and women who hustled on the rails, in the 
stations, and at the yards during World War II.
* This exhibition is presented in partnership with the Center for Railroad 

Photography and Art in Madison, Wisconsin.

FACING FREEDOM
Located on the 1st Floor
Discover a day in the life of a Pullman Porter and learn 
how union leaders challenged racism.

PLUS MUCH MORE!

The Chicago History Museum gratefully acknowledges the support of the Chicago Park District on behalf of 
the people of Chicago.

Clark Street at North Avenue  |  312.642.4600  |  chicagohistory.org

ILLINOIS Chicago
CHICAGO HISTORY MUSEUM

1601 N. Clark Street

Climb aboard the first L car, conduct the Pioneer, 
and see Railroaders: Jack Delano’s Homefront  
Photography, an exhibition revealing the humanity 
and heroism of the World War II-era Chicago rail-
road community.  From the Pullman Porters to the 
Union Stock Yard, explore the city’s railroad history 
at the Chicago History Museum. Remember:  
kids 12 and under are always free!

www.chicagohistory.org 312-642-4600

CHICAGO HISTORY MUSEUM
CTR • 06/01/2014 • 4C • TD-3IN

Rail Handout

Classic Trains Directory of Tourist Railroads 
and Museums



Climb aboard the first L car, conduct the Pioneer, and see stunning 
World War II – era images in Railroaders: Jack Delano’s Homefront 
Photography.*  From the Pullman Porters to the Union Stock Yard,  
explore Chicago’s rich railroad history at the Chicago History Museum.

Group 
tours 

available!

Clark Street at North Avenue  |  312.642.4600  |  chicagohistory.org

The Chicago History Museum gratefully acknowledges the support of the  
Chicago Park District on behalf of the people of Chicago.

*Railroaders: Jack Delano’s Homefront Photography is presented in partnership  
with the Center for Railroad Photography and Art in Madison, Wisconsin.

ChiCaGo
Group 
tours 

available!

Half page ad appearing in Railfan & Railroad, Trains, and Classic Trains

Web Banner for Railfan & Railroad



12      North Western Lines    2014, Number 1

Jack Delano’s wartime railroad photographs (created in 1942-
43) reveal the humanity, heroism, and diversity of an important 
community of workers — railroaders.

This exhibition features more than 60 photographic prints and 
other artifacts from World War II that reveal Chicago’s primacy 
within the railroad industry. Delano, who was assigned to docu-
ment the nation’s railroads for the Farm Security Administration-
Office of War Information, captured the vastness and scale of the 
industry. The images portray both the excitement and boredom of 
the work and ultimately cast the subjects as heroes who exemplify 
the sacrifice and work ethic necessary to secure American victory.

Railroaders also features modern portraits of the descendants 
of the subjects in Delano’s photographs Sound bites of interviews 
are included in the exhbition.

Chicago History Museum Exhibition

Railroaders: Jack Delano’s Homefront Photography

More Than 60 Images
Plus Artifacts and Interview Sound Bites

Documenting
the Rail Industry
and its Workers

During World War II

On Display
April 5, 2014

through
August 10, 2015

*

*

Indiana Harbor Belt conductor Daniel Sinise, at left, with his crew 
and locomotive in Riverdale, Illinois, in February 1943. Next to 
Sinise is fireman Edward Kletecka and engineer Floyd Gwinner is in 
the middle. Brakemen Edward Albrecht (right of Gwinner) and John 
McCarthy (far right) round out the crew. —Photo by Jack Delano

Above: Chicago Union Station.
Left: Proviso roundhouse worker William London. —Photos by Jack Delano

Chicago History Museum
Location: 1601 N. Clark Street

For more information, visit www.chicagohistory.org and www.railphoto-art.org

Ad in NorthWestern Lines
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This exhibition is presented in partnership with the Center for Railroad Photography and Art in Madison, Wisconsin. Exhibition 
sponsors include Bon and Holly French, Union Pacific Foundation, and CSX Foundation with promotional support provided by Metra.  

The Chicago History Museum gratefully acknowledges the support of the Chicago Park District on behalf of the people of Chicago.
Clark Street at North Avenue   |  chicagohistory.org

your morning 
commute 
circa 1900





In 1942, the Offi ce of War Information 
issued photographer Jack Delano a new 
assignment: document “railroads and their 
place in American life.” Featuring over sixty 
of Delano’s images, Railroaders invites you to 
meet the men and women who hustled on the 
rails, in the stations and at the yards.
 
OPENING DAY
SATURDAY, APRIL 5
10:00 A.M.–3:00 P.M.
Free With Museum Admission       

Celebrate the opening 
of Railroaders with 
folk music and 
family activities. 

FAMILY NIGHT: ALL ABOARD!
FRIDAY, APRIL 11
6:00–9:00 P.M.
$10 Adults/$5 Members/$5 Children
Designed for families with children ages 12 and younger.

Listen to live folk music, play train bingo, 
create a railroad lantern, and more. A family 
photo booth and trackless train rides highlight 
this unforgettable family night! 

FOR MORE RAILROADERS PROGRAMMING, 
VISIT CHICAGOHISTORY.ORG

 

KIDS 12 
AND UNDER 

ALWAYS RECEIVE 

FREE 
MUSEUM ADMISSION!

This exhibition is presented in partnership with the Center for Railroad Photography and Art in Madison, Wisconsin. Exhibition 
sponsors include Bon and Holly French, Union Pacifi c Foundation, and CSX Foundation with promotional support provided by Metra.  

The Chicago History Museum gratefully acknowledges the support of the Chicago Park District on behalf of the people of Chicago.

Clark Street at North Avenue   |  chicagohistory.org

OPENS APRIL 5TH



Event Recap
One Love Wedding Event

The Chicago History Museum welcomed same-sex couples to One Love, an upscale wedding 
event that featured some of the city’s top wedding vendors on Thursday, April 10. One Love, 
presented with Greatest Expectations Special Events & Weddings Inc. and media sponsor 
Equally Wed, provided same-sex couples the opportunity to view, sip, and sample offerings from 
Chicago’s top wedding vendors at an elegant event. The event included products from Halsted 
Vodka and Biagio Cru & Estate Wines’ Égalité sparkling wine, both of whom donate a percent-
age of their profits to the LGBT community. Blue Plate, Berghoff Catering and Restaurant Group, 
Food For Thought and Jewell Events Catering provided catering samples at One Love. Other 
vendors such as Frost Lighting, Amy Beck Cake Design, Glazed and Infused, and Magnificent 
Milestones, amongst additional vendors, featured their products at One Love.







Marketing

Paid advertising for the One Love Wedding Event included a full page ad in the Windy City 
Times’ first-ever wedding planner for LGBT couples. The ad was then adapted to distribute elec-
tronically by the event’s participating vendors to their external networks.

On site marketing included flyer distribution and promotion on flat screen signage.

Clark Street at North Avenue  |  312.799.2254  |  chicagohistory.org/hostevent

One LOve

Equally Wed

© Kehoe Designs

Plan your history-maKing union at a weDDing event  

for same-sex couPles. with music, DrinKs, anD the city’s  

toP weDDing venDors, one love is the Perfect Place to siP  

anD scout the moDern weDDing of your Dreams.

registration is free, but limiteD. 

visit chicagohistory.org/onelove

w e d d i n g  e v e n t

ApriL 10, 2014

ChiCAgO histOry MuseuM

PreSeNted with

Windy City Times Ad



Email Jpeg and Flyer with complete list of vendors/participants


